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Forward-Looking Statements
This report includes forward-looking statements
with respect to the Company, including its business
operations and strategy as well as its financial 
performance and condition. These statements 
generally can be identified by the use of forward-
looking words such as “may,” “will,” “expect,”
“intend,” “estimate,” “anticipate,” “believe,” or
“continue” or the negative thereof or similar 
variations. Although management believes that the
expectations reflected in such forward-looking
statements are reasonable, such statements involve
risks and uncertainties and actual results may differ
materially from those expressed or implied by such
forward-looking statements. Important factors that
could cause actual results to differ materially from
the Company’s expectations include, among other
things, general economic and market factors,
including interest rates, business competition and
changes in government regulations or in tax laws.
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United States
#1 provider of 401(k) defined contribution plans

US$1 million average face value of new life insurance sales,
the highest in the industry
2.3% market share of new annualized life insurance
premiums

#12 variable annuity provider (based on sales); 
3.3% market share 

Canada
#1 provider of life and health insurance 
to alumni associations

#2 in individual life insurance market (based on new
annualized premiums)

#2 in individual annuity market (based on total premiums)

#2 in individual segregated fund assets
#3 in individual segregated fund based annuity sales

#3 in group life and health insurance (based on new
annualized premiums and premium equivalents)

Reinsurance
#1 life retrocessionaire in North America
(based on new and inforce business)

A leading provider of financial reinsurance 

Investments
Canada’s largest commercial mortgage lender

One of Canada’s largest managers of investment
grade corporate bonds

One of the largest Canadian direct owners and managers 
of real estate, ranked by assets and square footage

Asia
Hong Kong 

#2 in life insurance market (based on new annualized
premiums); 9% market share 
#2 in defined contribution pension plans
for small and medium-sized businesses; 13% of all
participants in group pensions

#3 in group life and health plans for small and medium-sized
organizations (based on gross earned premiums); 
12% market share

Japan

2.4% market share of term life market and 
1.8% market share of medical products market (based 
on case count)

China

#5 in life insurance market (based on total individual
premiums) in Shanghai; 3% market share

Indonesia

#1 provider of pensions and pension administration
services (based on total assets) 

#2 asset manager (based on total assets under
management)

#5 in group life and health insurance market (based on total
life premium); 6% market share

Philippines

#4 in individual life insurance premiums (based on 
direct premiums); 6% market share

Vietnam 

#3 in life insurance market (based on total premium); 
10% market share 

Singapore

2% market share in individual life market,
based on weighted annualized and single premiums

Taiwan

Niche player with strong product-innovation
focus

Our Market Leadership

Printed in Canada on environmentally friendly paper.
Please recycle. 
Ce rapport annuel de la Financière Manuvie est aussi
disponible en français.

Corporate Citizenship

Front Cover Photo
“Community,” a spectacular bronze sculpture 
consisting of 21 life-size figures, stands proudly
on the grounds of Manulife Financial’s Head Office
in Toronto. Completed in June 2001, “Community”
is a contemporary representation that uniquely
reflects Manulife’s diversity and international 
operations. “Community” was commissioned by
Manulife and designed by artist Kirk Newman. 
The sculpture is more than two metres high and
measures more than eight metres in length.

Diversity  
Manulife Financial is dedicated to bias-free 
employee practices and to the attraction and 
retention of employees with diverse backgrounds
that reflect the many communities and markets we
serve throughout the world.

Being a good corporate citizen is an integral part of Manulife Financial’s

vision of being a world-class Canadian-based global financial services 

company. Through partnerships with charitable and non-profit organizations

that involve donations, sponsorships, and support of the volunteer activities

of our employees and distribution partners, Manulife concentrates on the

areas of healthy futures, supporting leaders of tomorrow and partnering in

the community, with the aim of making a positive difference in the future.


